
About the 
Belief Institute

The Belief Institute was 
created to provide a centre 
for high-quality content, 
facts and processes that 
consolidates and expands 
understanding and 
effectiveness.

The Institute  provides 
courses and consulting 
services covering:

• Business, Creativity, 
Innovation and 
Management

• Personal 
development, 
motivation, sports 
performance

• Relationships, 
gender, quality of life

• Creative, quantum 
life principles

• Health, medicine and 
healing

• Spirituality, religion & 
metaphysics

Begin with the end in play®- Sales
Advanced principles of Life, Creativity and Success

Begin with the end in play - sales 
is a rich set of insights, facts and 
processes that model  and amplify 
powerful creative, success 
principles.

By beginning with the end in play 
we initiate productive, proven 
processes and behaviours that fuel 
creativity, innovation, intuition and 
results.

To enable effective use of these 
processes, this program provides 
advanced insights into the deep 
physical, intellectual, emotional … 
and meta-physical processes of life.

At the Belief Institute, our 
research, experience and courses 
affirm, explain and teach that our 
deep-felt expectations ‘reach out’, 
connecting us in real, tangible 
terms with desired … and feared 
outcomes.

‘That which I feared has come upon 
me’ is one common aphorism 
rooted in this process. Another is 
‘self-fulfilling prophecies’ – that 

what we focus upon or fear has a 
habit of coming into our 
experience.

When we reflect on our 
experiences in life, be they good or 
bad, we can with practice recognise 
a certain familiarity to them. That 
familiarity is our recognition of, in 
part, the subtle but crucial at-once 
or ‘non-local’ connectedness, that 
interconnects and underpins all our 
experiences.

As physicist Nick Herbert 
explained, these ‘at-once’, or non-
local connections are present not  
only in rare and exotic  
circumstances, but underlie all the  
events of everyday life. Non-local  
connections are ubiquitous because 
reality itself is non-local.1

Our courses use the facts and 
theorems of science’s most  
successful physical theory in history2 

to provide solid, far-reaching and 
highly useful insights and 
processes to help our clients 
‘create their reality’.
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Begin with the end in play – sales: course overview
Begin with the end in play is generally a short, intensive (2 hr) workshop for project / sales / 
management professionals, focused on the deeper mechanisms that underpin, enable and 
power our ability to create desired outcomes (e.g. sales targets and project outcomes).

The workshop introduces advanced quantum principles that enable stronger, more resilient 
focusing on, and realisation, of one’s desired future reality.

Key insights into how possibilities are ‘realised’ into lived actuality are covered.

Workshop schedule includes:

•Overview of ‘begin with the end in play’ 
•Beyond old habits and beliefs 
•The Pro-Creative Cycle

◦ Becoming the SMARTEST sales professional, using the Begin with the end in play® 
Creative Cycle

◦ Pro-Creative process quotes and examples 
◦ Personal E’s 
◦ Clients’ E’s 
◦ Exploring the Pro-Creative Cycle – Part I
▪ Understanding and utilising the deeper nature of conscious and unconscious 

processes
▪ Using head and heart, logic and intuition, conscious and unconscious

◦ The power of belief – ‘confident, relaxed expectedness’
◦ The science of ‘at-once’ connections and relationships 
◦ Exploring the Pro-Creative Cycle – Part II
▪ Utilising deeper connections, in time
▪ Working with ‘The Past Pushes, the Future Pulls’ 
▪ ‘Jumping the train-tracks’ to realise what we want 

•Completing the cycle: ending up where we began (with the end in place).

Notes:

1. Nick Herbert, Quantum Reality: Beyond the New Physics, Doubleday, New York, 1985, p 215.

2. David Deutsch, University of Oxford, citing the ‘enormous  experimental success’ of quantum theory. 
[ Paul Davies, J.R. Brown, The Ghost in the Atom, Cambridge University Press, Cambridge 1995, p 84.]
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